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Diamond: the Second Cut is a  
testament to what is possible  
when a small group of people, in this 
case the leaders of UK broadcasting, 
who are determined and committed 
come together. 

During this second year of data 
collection we have seen much more 
collaboration and working together 
by everyone involved in Diamond 
to ensure that we are all pointing 
in the same direction. Webinars 
have taken place with production 
companies, marketing assets have 
been produced to help inform and 
encourage participation, and the 
Diamond broadcasters have started to 
look at how Diamond can —  and will  — 
inform where they are going next with 
individual delivery across the Equality, 
Diversity and Inclusion agenda.

The thousands of people who have 
clicked on that email and filled in the 
form are proof that our approach is 
working and will continue to work, as 
long as we all continue to be open and 
transparent about what we are aiming 
to achieve and why we are doing it.

We are also starting to build a more 
detailed and clearer picture of what 
the industry looks like, on and off 
screen, which gives us more evidence 
with which to build on. Diamond: 
the Second Cut is also asking more 
questions of the industry. It is allowing 
us to better interrogate the industry: 
Where is progress happening? Why is 
this happening? And it is helping us to 
consider where barriers are and where 
we are missing opportunities to access 
the full breadth of talent available, not 
just those “in the know”. 

Doubling disability is an example of 
how the data and evidence in the First 
Cut is informing progress and driving 
change. We know that as the dataset 
begins to grow and more people 
participate, Diamond will continue to 
inform the interventions that we make 
and offer a way to meaningfully track 
what works and what does not work.  
It is critical for us all to see what 
success looks like and to celebrate it  
as much and as often as we can. 

Diamond: the Second Cut brings  
us one step closer to using data to 
help ensure our industry retains and 
builds its competitive advantage in  
a global marketplace. 

Deborah Williams,  
CEO, Creative Diversity Network
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EXECUTIVE SUMMARY
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Diamond is a game changer. 

No other broadcasting industry in 
the world has developed a cross-
industry approach to collecting and 
publishing diversity data. 
Together we can monitor long-term 
and sustainable change across the TV 
production workforce and answer the 
key Diamond questions:

• Does the workforce on UK 
productions, both on and  
off-screen, reflect the diversity  
of the UK population? (We do  
this through the collecting and 
analysis of Actual data.)

• Are audiences seeing themselves 
reflected on-screen? (We collect 
Perceived data to help us answer 
this question.)

Diamond is managed by CDN for  
the five Diamond broadcasters —  
BBC, ITV, Channel 4, Viacom/C5 
and Sky — and collects data from 
those working and appearing on UK 
TV productions across six protected 
characteristics: gender, gender 
identity, age, ethnicity,  
sexual orientation and disability. 

Diamond can report on Actual 
diversity data in two ways:
• Individual data: Diversity across 

all the individual contributors who 
have completed a Diamond online 
diversity form (see Appendix 2)

• Contribution data: Diversity 
across all the contributions (i.e. 
programme credits) made by 
those who have completed an 
online diversity form (individual 
contributors can make multiple 
contributions by working on or 
appearing in multiple episodes,  
or different programmes).

Both these sets of data are Actual 
data. Diamond also collects Perceived 
data — i.e. information (provided by 
production companies) on how an 
audience might perceive those who 
appear on-screen.1 

“It’s brilliant that within the first two 
years, so many people have taken 
the time to complete a form in 
Diamond. I’m proud to have overseen 
Diamond for the past four years and 
feel confident that under the new 
chairmanship from Viacom/C5 we 
will see an increase in the visibility 
and implementation of this key 
evidence base. 

 The production companies have 
been committed to this from the 
very beginning and I will continue 
to ensure that Diamond remains 
a core part of the deliverables for 
PACT members. Finally I want thank 
everyone who has participated so far 
and will into the future.”  
John McVay, Chair CDN  

1  See Methodology for more about these distinctions.
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2018 Progress:
• In May 2018 CDN published an 

update to Diamond: the First Cut, 
with additional data across genres 
and roles, and with both individual 
and contribution data. 

• In this second year, we present 
diversity data from over 18,000 
people who worked on original  
TV productions across the UK  
— both on and off-screen. This is a 
threefold increase in the number  
of individuals we had data for in  
our first year.

• In total we now have data  
from over 32,000 individuals  
in Diamond.2

• The increase in the volume of data, 
coupled with expanded reporting 
functionality, means that CDN 
can present even more data in this 
Second Cut. A full set of data tables 
is available at Appendix 1.

• As part of our continued 
commitment to privacy and 
security, CDN and Diamond 
broadcasters undertook an 
intensive review of the Diamond 
system prior to new data protection 
legislation in 2018. We have made 
changes to strengthen this aspect 
yet further. In particular, we now 
provide even greater clarity to 
participants about how we store, 
process and use Diamond data, and 
have reconfirmed our legal basis for  
data collection.

• CDN and the Diamond 
broadcasters have developed a 
suite of Diamond information 
resources and marketing assets. 
These include a promotional video 
to support increased engagement, 
additional information for agents, 
and downloadable promotional 
assets for production companies.

• Working with the Diamond 
broadcasters, CDN launched 
Doubling Disability in response 
to the First Cut data that revealed 
very low levels of disabled people 
working in TV. The ambition for this 
action-based research is to double 
the number of people working 
off-screen who identify as disabled 
by 2020, as monitored through 
Diamond.

Project challenges:
• We are delighted about the high 

volumes of data collected so far, 
and this year’s quality review 
undertaken by the National Centre 
for Social Research (NatCen) has 
been able to confirm the validity of, 
and strengths within, the Diamond 
data. Our response rates have 
raised only slightly (up to 25.2% 
from 24.3% in year 1) and if we 
want to undertake the very detailed 
analysis that we hope to do, we 
need to both raise response rates 
further, and identify and mitigate 
for any biases there might be  
in the data.3

• We require further system  
changes to our reporting 
functionality to enhance our  
ability to provide industry insights 
at sub-role levels, and enable us  
to undertake intersectional analysis 
of Diamond data. 

 
2 Data as of 10 November 2018. This includes data relating to people working on programmes that have not yet been transmitted. 
3  A Quality Review undertaken by NatCen can be found on the CDN website.

chttp://creativediversitynetwork.com/diamond/the-first-cut/
http://creativediversitynetwork.com/diamond/diamond-the-second-cut-report/
http://creativediversitynetwork.com/diamond/diamond-the-second-cut-report/
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Second Cut: Headlines4 

4 These data cover programmes transmitted between 1 August 2017 and 31 July 2018. Data was generated on 7 November 2018. 
 To benchmark, we use UK population estimates to compare on-screen data and UK labour force estimates for off-screen data.  
See Methodology for more information about our national benchmark data.

5 Data is redacted where sample sizes are low. See Methodology for more information about thresholds and redaction.
6  No workforce estimate available — population estimate used as a proxy. All comparative source information is available in Methodology.
7 Ibid.

TABLE 1 DIAMOND SECOND CUT — ACTUAL DATA

On-screen Off-screen

Protected  
characteristics:

% of TV 
contributions

% of individuals % UK population 
statistics

% of TV 
contributions

% of 
individuals

% UK 
workforce

Gender Female 53.3 52.5 51.0 54.3 54.5 47.0

Gender identity Transgender 0.5 0.7 0.8 R5 R 0.86 

Age 50+ 23 29.9 36.0 19.5 18.5 31.0

Ethnic origin BAME 23.2 17.5 12.9 11.6 12.8 13.0

Sexual orientation LGB 11.6 11.1 6.4 13.3 12.1 6.47 

Disability Disabled 7.4 8 18 5.5 5.0 17.0
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Headline findings

Gender (females): 
Overall, females are 
already represented  
(or often over-
represented) in TV 
production. However, 
there is under-
representation  
in Comedy, and in  
on-screen contributions 
in Entertainment 
programmes. Although 
most commissioners 
are female, there is 
less representation 
by females at senior 
level compared to their 
representation across  
all off-screen roles.

Gender identity 
(transgender): 
On-screen, those who 
are transgender are 
under-represented 
across the sector and 
across most genres. 
The exception is in 
their contributions 
to Factual, and the 
representation of 
transgender individuals 
in Entertainment. 
The sample size of 
transgender people 
working in off-screen 
roles is currently too low 
to publish or analyse.

Age (50+): 
Over-50s are generally 
under-represented in the 
sector, both on and off-
screen, particularly off-
screen. The exception is 
for Drama (off-screen) 
and Entertainment and 
Leisure (on-screen). 
People over 50 are 
under-represented in 
senior roles, including 
commissioning.

Ethnic origin (BAME): 
Those who are Black, 
Asian or minority ethnic 
(BAME) are over-
represented on-screen 
(particularly in scripted 
roles) but under-
represented off-screen. 
Those who are BAME 
are less well represented 
at senior level compared 
to their representation 
across all of screen roles.

Sexual orientation 
(LGB): 
Those who are lesbian, 
gay or bisexual (LGB)  
are over-represented  
in the sector and across  
all genres, particularly 
off-screen.

Disability (disabled): 
Disabled people are 
noticeably under-
represented across  
the sector and all genres. 
Disabled people are also 
less represented at a 
senior level compared 
to their representation 
across the sector as  
a whole.
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In this report, our analysis reveals 
that here is a divide emerging in 
representation by the six Diamond 
protected characteristics, on-screen 
and off-screen.

On-screen, we conclude that there 
has been progress, with females, those 
who are BAME and those who are 
LGB often being adequately — or on 
some occasions — over-represented 
compared to UK population and 
workforce estimates. Perhaps this is 
to be expected given that individuals 
with these protected characteristics 
have been the focus over a sustained 
period of time, of many targeted 
initiatives and interventions.

However, whilst progress is apparent 
on-screen, change seems to be 
happening more slowly behind 
the camera, where most protected 
characteristics are under-represented, 
particularly in the most senior roles 
within the industry.

Diamond: the Second Cut also 
illustrates that representation by 
protected characteristic groups can 
vary considerably from one genre 
to another — and this data provides 
necessary context behind the headline 
diversity figures.

 For the protected characteristics 
where there has been less progress– 
Age and Disability – the need for more 
focus and fresh action is now very 
clear. Whilst over-50s are adequately 
or over-represented in some 
genres, those who are disabled are 
consistently under represented across 
all of TV production.

CDN and  Diamond broadcasters,  
will continue to use Diamond as 
a tool to both inform and target 
interventions,  and to monitor the 
impact of their actions in diversifying 
on-screen content, and the off-screen 
production workforce.

Next Steps
• CDN will seek partnership with 

others in the immediate sector and 
beyond who have an interest in, 
and access to, other relevant data 
sets, so that we might collaborate 
and find ways to integrate data, 
to build a bigger picture about 
diversity in the industry.

• We will collaborate with production 
companies, unions, guilds, and 
others in the sector  — such as 
Triforce Creative Network/DANDI 
— who want to encourage their 
colleagues and members to be a 
part of Diamond, with a view to 
increasing response rates across the 
industry.

• Over the next 12 months, CDN 
will step up its work with the 
broadcasters and academic 
partners to support more detailed 
and secondary analysis, to try and 
establish further insights behind 
these headlines, and to establish a 
long-term research framework and 
reporting regime.

• We will undertake bespoke analysis  
of Perceived data  
(in the context of Actual data) to 
determine the insights this might 
give us regarding representation 
and portrayal on-screen.

• CDN will host ‘Diamond XChange’ 
in 2019. We will invite people from 
across the industry, the world of 
technology and data, academics and 
thought leaders to come together 
to have new diversity conversations 
provoked by Diamond data.

Conclusions and next steps
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DIAMOND —  
THE SECOND CUT
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Diamond was designed to answer  
two key questions: 
• Does the workforce on UK 

productions, both on and off-
screen, reflect the diversity of the 
UK population? (We do this through 
the collecting and analysis  
of Actual data.)

• Are audiences seeing themselves 
reflected on-screen? (We collect 
Perceived data to help us answer 
this question).

Actual data is that which is provided 
by individuals about themselves via a 
Diamond Diversity Form (Appendix 2). 
Perceived data is information (provided 
by production companies) about how 
audiences might perceive those who 
appear on-screen.8 (See Methodology 
for a full explanation.)

Diamond collects data:
• Across six protected characteristics: 

gender, gender identity, age, 
ethnicity, sexual orientation  
and disability

• Only from UK original programmes 
broadcast on the 30 Diamond 
channels.9

• From anyone making a significant 
contribution to a programme’s 
production, either on or off-screen.

Diamond does not collect data:
• From programmes that have not 

been commissioned by the five 
Diamond broadcasters

• About people working across 
broadcasting generally (our data 
does not provide overall workforce 
statistics)

• From people who appear on 
programmes but are not contracted 
in the UK or who have been 
contracted via third parties.

Diamond reports Actual data  
in two ways:
• Individuals: the diversity profile of 

all individuals who have completed  
a form in Diamond. In the Second 
Cut this is data from 18,499 people.

• Contributions: the diversity profile 
of all contributions made (by those 
who have completed a Diamond 
diversity form). Some individuals 
may make multiple contributions 
both on and off-screen, in scripted 
and non-scripted roles, and in more 
than one genre.10

The Second Cut reports data from 
programmes transmitted between 
1 August 2017 and 31 July 2018. 
After two years of data collection, we 
believe it is too early to judge whether 
we are seeing any kind of discernible 
trends over time in the industry. 

In this report, therefore, we focus 
on comparisons with national 
benchmarks. We compare on-screen 
data (including Perceived data) with 
population estimates because people 
of all ages can appear on-screen.  
We compare off-screen data with 
labour workforce estimates (where 
available) as it is likely that the majority 
of those working off-screen are of 
workforce age.11 

More inforamation about how we 
collect and report Diamond data can 
be found in the Methodology and the 
full set of Diamond: the Second Cut 
data tables is available at Appendix 1.

8 Perceived data is input by production companies on viewing the final edit of a programme, taking a viewer’s perspective of who they see and hear.  
A set of Perceived diversity characteristics is entered for each person who has a significant on-screen role.

9 see http://creativediversitynetwork.com/wp-content/uploads/2017/08/Diamond-technical-FAQ-web2.docx
10 Note also that some individuals may have made contributions both on and off-screen, in scripted and non-scripted roles, and in more than one genre.
11 Details of the benchmark data can be found in the Methodology.

http://creativediversitynetwork.com/wp-content/uploads/2017/08/Diamond-technical-FAQ-web2.docx
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Headline data: On and Off-screen

Those who are female and those 
who are LGB are represented at 
levels that are higher than the 
national benchmarks both on and 
off-screen. However, those who  
are over 50, or disabled are 
represented at lower levels than  
both national benchmarks.

Those who are transgender are 
under-represented on-screen.  
Off-screen, we consider the sample 
size too small to present data or 
analysis.

For those who are BAME the  
picture is more complex, with  
higher on-screen representation,  
but much lower levels of 
representation off-screen. 

Females and those who are  
LGB have higher representation 
off-screen compared to on-screen, 
but the reverse is true for all other 
protected characteristic groups. 

TABLE 2 HEADLINE SECOND CUT: ON-SCREEN

Protected Characteristics: % of TV contributions % of individuals % UK population statistics

Gender Female 53.3 52.5 51.0

Gender Identity Transgender 0.5 0.7 0.8

Age 50+ 23 29.9 36.0

Ethnic Origin BAME 23.2 17.5 12.9

Sexual Orientation LGB 11.6 11.1 6.4

Disability Disabled 7.5 8 18

Total Number collected 107,021 11,251

TABLE 3 HEADLINE SECOND CUT: OFF-SCREEN

Protected Characteristics: % of TV contributions % of individuals % UK workforce

Gender Female 54.3 54.5 47.0

Gender Identity Transgender R* R 0.8**

Age 50+ 19.5 18.5 31.0

Ethnic Origin BAME 11.6 12.8 13.0

Sexual Orientation LGB 13.3 12.1 6.4**

Disability Disabled 5.5 5 17.0

Total Number collected 274,432 7,582

* Note that all data 
for transgender 
off-screen has been 
redacted due to very 
low sample size.

**  No workforce 
statistics are 
available; national 
population estimates 
are given as a proxy 
— see Methodology. 
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Headline data: Individuals and Contributions

Below we present the diversity data 
reported by individuals (Chart 1) and 
by contributions (Chart 2). We observe 
that the diversity levels are similar. 
(In this report we generally report on 
contributions, making reference to 
the individual figures where there is 
a marked difference. A full set of data 
tables is available at Appendix 1.)

In recent years, UK broadcasters have 
been conscious about diversifying 
the types of lives and individuals 
who appear on-screen and indeed 
a recent Ofcom report states that 
overall, audiences feel TV has become 
more inclusive.12 Off-screen, however, 
it appears that for some protected 
characteristics there is further to go 
before the TV production workforce 
reflects that of the UK. 

12 Ofcom (2018) Representation and Portrayal on BBC Television: 
Thematic Review (page 11)
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TABLE 4 HEADLINE SECOND CUT — PERCEIVED DATA %

Protected Characteristics the Second Cut National population statistics  

Gender Female 47.4 51.0

Gender Identity Transgender 0.2 0.8

Age 50+ 21.4 36.0

Ethnic Origin BAME 17.5 12.9

Sexual Orientation LGB 7.5 6.4

Disability Disabled 3.7 18

Total number collected 753,257

Headline data: Perceived data

Production companies use Diamond 
to collect information about how 
audiences might perceive those who 
appear on-screen. Almost three times 
as much Perceived data has been 
collected in Year 2 (753,257  
on-screen contributions) compared to 
Year 1 (264,960), but there is a broadly 
consistent pattern to the diversity of 
the sample over the two years.

All of the protected characteristics 
were perceived to be under-
represented compared with the 
national benchmark, except for LGB 
and BAME which are perceived to be 
represented at higher levels. 

As discussed in the Methodology, 
Actual and Perceived data are 
collected in different ways. For gender 
identity (transgender), disability and 
sexual orientation, there needs to 
be an explicit reference made on-
screen for data to be recorded. For 
gender, age and ethnicity, production 
companies are expected to do their 
best to ‘perceive’ what these might  
be, based on no prior knowledge,  
and using ‘verbal and visual clues’ 
to do so.13 Where a characteristic is 
not able to be determined, data is 
collected as ‘not known’.14

13 See Section 5 of the Diamond Guidance Notes. 
14 The percentages above are based on data where a characteristic is perceived.

https://creativediversitynetwork.com/diamond/diamond-resources/
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Genres

A feature of Diamond is the ability to 
look at diversity by programme genres. 
The genres we currently collect and 
report data on are Arts, Children, 
Comedy, Current Affairs, Drama, 
Education, Entertainment, Factual, 
Factual Entertainment, Leisure, Music, 
Relgion.15 The volume of data we have 
collected across genres varies, with 
the highest number of individuals and 
associated contributions collected for 
Entertainment, Factual, and Factual 
Entertainment. In Charts 3 and 4 we 
map each protected characteristic 
against the eight genres for which we 
have collected the largest volume of 
Actual data, and make comparison 
with national benchmarks. 

The full set of data by genre can be 
found in Appendix 1 (Tables 5-9) 
This includes the individual data 
(diversity across all the individual 
contributors who have completed a 
Diamond diversity form). Generally, 
the individuals data correlates with the 
contributions data. Marked exceptions 
to this observation are noted in the 
analysis below.
15 News and Sport are not yet collected consistently and no data from 

these genres appear in this report.
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(Note that all data for transgender off-screen 
has been redacted due to very low sample size.)
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Gender (female)
On-screen, females are over- 
represented in a number of genres, 
especially in their contributions 
to Children's (59.7%) and Leisure 
programmes (58.6%), however 
they are under-represented in 
Entertainment (45.7%) and Comedy 
programmes (47.5%). Off-screen, 
females are represented at levels 
above the national benchmark, except 
for in Comedy (46.4%) where they are 
under-represented.

Gender identity (transgender)
Those who are transgender are 
generally under-represented across 
all genres, both on and off-screen, 
and we do not present data relating 
to those who are transgender and 
working  off-screen due to the low 
sample size. The exceptions on-screen 
are Factual programmes, where those 
who are transgender make 0.9% of 
contributions, and in Entertainment, 
where 0.8% of individuals identify as 
transgender. 

Age (50+) 
On-screen, those aged 50 and over 
are represented in Entertainment 
and Leisure programmes at levels 
that reflect the UK population, but 
otherwise are under-represented, 
particularly in Children’s programmes 
(8.7%). Off-screen, contributions by 
those over 50 are below national 
workforce levels, especially 
in Current Affairs (10.6%) and 
Factual Entertainment programme 
(11.9%). The exception is for Drama 
programmes (41.9%), where those 
aged over 50 are over-represented.

Ethnic origin (BAME)
On-screen, there is an over-
representation of contributions by 
those who are BAME across all genres, 
especially on Children’s programmes 
(38.7%) and Drama (26.5%). Off 
screen, however, there is an under-
representation of those who are 
BAME across many genres, especially 
in Comedy (7.7%), Factual (8%) and 
Drama (8.1%). 

Sexual orientation (LGB)
Both on and off-screen and across  
all genres, contributions by those  
who are LGB are made at levels 
comparable to, or often higher than, 
national benchmarks, with noticeably 
high levels on and off-screen in Factual 
Entertainment (16.7% on-screen;  
15% off-screen).

Disability (disabled) 
There are low levels of contributions 
and under-representation by 
disabled people across all genres, 
with noticeably low levels on-screen 
in Comedy (5.6%), Drama (6%) 
and Factual Entertainment (6.5%)
programmes. Off-screen, the lowest 
levels of representation are in Comedy 
(3.6%) and Factual programmes (3.5%).
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Perceived data 
In Chart 5 we present an overview 
of how different protected 
characteristic groups are perceived 
across the genres. We additionally 
include data on Arts, Education and 
Religion here due to sufficiently 
large sample sizes.

Again, it is important to remember 
the guidelines for collecting 
Perceived data when observing  
and interpreting this data.16  

16  For more information on the collection of Perceived data  
 see page 15 and Methodology.

CHART 5 SECOND CUT GENRES: PERCEIVED: % OF CONTRIBUTIONS

national benchmarks
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Gender (female)
Females or female characters are 
perceived to be represented at  
rates equivalent to the national 
benchmark in Children’s programmes 
and Dramas, and are perceived at 
lowest levels in Arts programmes, 
Comedy and Religion.

Gender identity (transgender)
There are more perceived 
contributions by individuals or 
characters who identify on-screen as 
gender in Drama (0.3%), Education 
(0.2%) or Factual (0.3%) programmes 
compared to other genres.

Age (50+) 
A greater proportion of individuals or 
characters over 50 are perceived to be 
on-screen in Arts, Leisure and 
Religious programmes, compared to 
other genres; over-50s are perceived 
at much lower levels in Children’s and 
Education programmes.

Ethnic origin (BAME)
People or characters who are perceived 
to be BAME are making a higher 
proportion of contributions on 
Children’s programmes and Religious 
programmes, but perceived at much 
lower levels in Drama, Factual and 
Leisure programmes.

Sexual orientation (LGB)
There are more perceived 
contributions by individuals or 
characters who identify on-screen  
as LGB in Drama and Factual 
Entertainment, and fewest 
contributions in Children’s 
programmes.

Disability (disabled)
A greater proportion of people  
are perceived to be disabled in  
Drama programmes and Children’s 
programmes. People are perceived  
as disabled less frequently in 
Entertainment and Leisure 
programmes.

In future years, it will be interesting  
to see the extent to which data across 
genres vary from year to year and 
further analysis is required to 
understand the extent to which 
variations in programme content 
choices might affect the data, 
particularly on-screen.
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Role types 

Senior roles and commissioning  
(off-screen) 
Diamond collects data across a broad 
range of roles. The full list can be 
found in the Diamond Guidance 
Notes.17 In particular, we are interested 
in how the diversity of those in 
senior roles might be different to the 
industry as a whole. The Diamond 
senior roles are: Commissioning 
Editor, Director, Production Director, 
Series Director, Writer, Producer, 
Series Producer, Executive Producer 
and Head of Production.18 In this 
report we also provide data on those 
working in commissioning (those with 
the role Commissioning Editor or 
Commissioning Executive in Diamond).

Gender (females)
Those who are female are slightly 
over-represented in senior roles, but at 
lower levels than they are represented 
across all off-screen roles. Females are 
also noticeably over-represented in 
commissioning roles.

Gender Identity (transgender)
The sample size is too low to present 
data or analyse.

Age (50+)
Those over 50 are under-represented 
at senior level and in commissioning 
roles, although there is higher 
representation by those over 50  
in these roles compared to all  
off-screen roles.

Ethnic origin (BAME)
Those who are BAME are under-
represented in senior roles compared 
to their representation across all off-
screen roles and at a rate below the 
UK benchmark. However, those who 
are BAME are over-represented in 
commissioning roles.

Sexual orientation (LGB)
Those who are LGB are over-
represented across all off-screen  
roles, including in senior and 
commissioning roles.

17 See Table C (page 23) of the Diamond Guidance Notes. 
18 The ‘Senior role’ group is a sub-set of all ‘Off-screen roles’. 
19 Ofcom (2017) Diversity and Equal Opportunities in Television: Monitoring report on the UK broadcasting industry (page 7)

TABLE 5 PERCENTAGE OF INDIVIDUALS:  
OFF-SCREEN SENIOR ROLES, COMMISSIONING ROLES %

Protected Characteristics Senior roles Commissioning All off-screen 
roles

National 
workforce

Gender Female 48.1 61.4 54.5 47.0

Gender Identity Transgender R R R 0.8

Age 50+ 25.2 21.5 18.6 31.0

Ethnic Origin BAME 11 16.4 12.8 13.0

Sexual Orientation LGB 12.6 11 12.1 6.4

Disability Disabled 4.2 8 5 17.0

Total number of individuals 2,358 <200 7,896

Disability (disabled)
Those who are disabled are 
represented at lower levels in senior 
roles compared to their representation 
across all off-screen roles. Their 
representation in commissioning is 
higher (8%), but this is still noticeably 
below the UK benchmark.

The Diamond data for commissioners 
reflects previously published Ofcom 
data19 from 2016 which reported that 
61% of commissioners were female 
and that 13% of commissioners  
were BAME.

https://creativediversitynetwork.com/diamond/diamond-resources/
https://creativediversitynetwork.com/diamond/diamond-resources/
http://creativediversitynetwork.com/wp-content/uploads/2018/09/Diamond_Guidelines_2018-FINAL.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0017/106343/diversity-television-report-2017.pdf
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TABLE 6 PERCENTAGE OF CONTRIBUTIONS — ACTUAL:  
ON-SCREEN SCRIPTED AND NON-SCRIPTED ROLES %

Protected Characteristics On-screen 
Scripted roles

On-screen  
Non-scripted roles

National 
population

Gender Female 57 52 51.0

Gender Identity Transgender 0.3 0.6 0.8

Age 50+ 13.5 25.7 36.0

Ethnic Origin BAME 36.4 18.8 12.9

Sexual Orientation LGB 13.9 11 6.4

Disability Disabled 6.2 7.9 18

Total number of individuals 27,233 79,788

20 Scripted roles are: Lead Actor, Actor (supporting role), Background/Supporting Artist, Stunt Performer, Other On-Screen (scripted).  
Non-scripted roles are: Presenter/Reporter, Voiceover/Narrator, Main Contributor/Expert, Contributor/Interviewee, Case Studies, Vox Pops, Other 
On-Screen (non-scripted).

Scripted and Non-Scripted roles  
(on-screen)
In Table 6 we present data for those 
appearing on-screen in scripted and 
non-scripted roles.20 

Those who identify as BAME are 
represented to a much greater extent 
in scripted roles, compared to non-
scripted roles. To a lesser extent,  
those who identify as LGB and 
female also have slightly higher 
representation in scripted compared 
to non-scripted roles.

In contrast, those who are over  
50 or who are transgender are 
represented at much greater levels 
in non-scripted roles compared to 
scripted roles. In scripted roles their 
representation is very low compared 
to the national population. Those 
who are disabled have slightly better 
representation in non-scripted roles, 
but still at a level far below the 
national benchmark.

In future reports, and where data 
volume allows, we hope to provide  
-a more detailed breakdown and 
analysis of the role types we collect 
data about in Diamond.
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METHODOLOGY
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In Diamond: The First Cut and its 
accompanying Technical Report we 
provided very detailed information 
about how Diamond works and what 
information it collects. Those who are 
new to Diamond should refer to those 
reports for background information.

Here we provide information which 
will support your interpretation and 
analysis of our data, and our overall 
approach to the Second Cut.

Volume of data
The volume of data we report on  
this year (data for people who worked 
on programmes transmitted across  
the Diamond channels between  
 1 August 2017 and 31 July 2018) has 
increased substantially since our first 
year of collection. 

The main reasons why more data 
has been collected in the second 
year are because Diamond will have 
been operating for the duration of 
the production phase of a greater 
number of programmes, and because 
all broadcasters have participated in 
Diamond for the full year.21

Response rates and quality of data
In the First Cut we had a relatively 
small data sample and a modest 
response rate which meant that we 
urged caution about drawing early 
conclusions. In this second year we 
have a significant increase in the 
volume of data and overall sample  
size (see below) and a small increase  
in the overall response rate (25.2%  
in Year 2, compared to 24.3% in Year 
1), which is encouraging, given that 
most data collection exercises in 
the UK are experiencing declining 
response rates.22

At the time of writing the First Cut we 
asked social researchers NatCen Social 
Research to undertake an independent 
quality review of our report. We have 
done the same for this the Second Cut 
report. They conclude:

“there is the inevitable possibility of 
reporting bias due to sample self-
selection as a consequence of the low 
response rate, and this caveat must 
be included in the methodology,  and 
results interpreted with a degree of 
caution. Nevertheless, the data has 
strong internal validity; comparisons 
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CHART 6 NUMBER OF INDIVIDUAL DIVERSITY FORMS IN DIAMOND

CHART 7 NUMBER OF CONTRIBUTIONS REPORTED PER REPORTING PERIOD

21 In the First Cut, there were more programmes transmitted for which little data had been collected because the programme production phase 
(where Diamond data is collected) had taken place before Diamond started collecting data; Channel 5 had joined part way through the first year of 
collecting data.  

22  See NatCen Quality review on the CDN website

http://creativediversitynetwork.com/wp-content/uploads/2017/08/Diamond_theFirstCut_pdf.pdf
https://creativediversitynetwork.com/diamond/diamond-resources/
http://creativediversitynetwork.com/diamond/diamond-the-second-cut-report/
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across genres in the current data are 
deemed to be internally robust. Going 
forward the Project Diamond dataset 
will be a strong source of information 
for plotting temporal changes in the 
diversity of the TV production industry 
as such biases are less relevant when 
making internal comparisons. A key 
strength to be exploited will be the 
large sample size achieved which 
offers multiple opportunities to 
significantly test for small changes in 
the diversity of the workforce.”

Disclosure and opt-out rates 
Disclosure and opt-out rates have 
remained similar over the first 
two years of Diamond. In general, 
disclosure23 by those who complete a 
Diamond form remains very high (over 
99%) and is consistent across genres. 
Age is still the characteristic that is 
least likely to be disclosed. This is 
possibly due to a sensitivity around age 
in the sector, or because a date of birth 
is required to determine this (which is 
perhaps considered to be particularly 
sensitive information to provide). 

Diamond also enables individuals to 
opt out from receiving diversity forms 
from Diamond. The overall opt-out 

rate has remained at 6.5-6.7% over  
the first two years of Diamond.

Individuals and Contributions
Diamond collects diversity data 
from individual contributors via the 
completion of an online diversity 
form (see Appendix 2). The data 
from that form is attributed to every 
contribution (programme credit) that 
the individual then makes over the 
next two-year period. When a diversity 
form is filled in, the data can also be 
backdated to previous contributions 
made by that individual (if no form had 
been completed previously).

We can therefore report Actual diversity 
data on Diamond in two ways: across 
all the diversity forms completed by 
contributors working on a transmitted 
Diamond programme (individual24 
data), or on diversity across the 
transmitted contributions made by 
those who completed a form 
(contribution data). In this report, as 
with the First Cut update, we provide 
data on both (either in the main sections 
of the report, or at Appendix 1 where 
the full set of data tables are 
presented). We recognise that both 
sets of data can be useful in different 

contexts, and that comparative data 
sets available within the industry will 
sometimes align more naturally with 
one more than the other.

Diamond was designed to report 
in both ways in order to examine 
whether there were differences 
between proportional representation 
within the workforce (individual data) 
and the proportional opportunity 
protected characteristic groups were 
having (contribution data).

There is often a correlation between 
the two sets of data but where there 
are marked differences, these are 
noted in the report. We are interested 
in undertaking more detailed analysis 
on correlations in the future, especially 
where there are marked differences. 

Actual and Perceived data
Actual data is that which has been 
provided by an individual, whereas 
Perceived data is information about 
how audiences might see those who 
appear on-screen. 

We provide detailed guidelines to 
production companies about how 
to collect perceived data. One of 
the most important guidelines is 

that for some characteristics, the 
representation has to be explicit in 
order for it to be recorded. This is the 
case for sexuality, gender identity 
and disability, for example. However, 
for the other characteristics — age, 
gender and ethnicity — we collect data 
based on the perception of the person 
collecting the data.

Perceived data can also be collected 
where there may be no Actual data 
collected — for example, for some 
animated characters with no voice, or 
for those who are ineligible to receive 
a diversity form because they are 
contracted from outside the UK or via 
a third party. 

In scripted roles, there are some very 
understandable reasons why Perceived 
and Actual data will be different. 
For example, a gay actor may play a 
heterosexual character, or a character 
in a costume may be perceived as 
male, but the actor in the costume may 
identify as female.

The relationship between Actual 
on-screen data and Perceived data is 
therefore very complex and we intend 
to do more detailed and bespoke 
analysis around this in order to support 
a more nuanced understanding about 

23  i.e. the percentage of contributors who disclosed data about at least one characteristic rather than selecting ‘prefer not to say’.
24  This data was referred to as ’contributor’ data in the First Cut.

http://creativediversitynetwork.com/wp-content/uploads/2018/09/Diamond_Guidelines_2018-FINAL.pdf
http://creativediversitynetwork.com/diamond/the-first-cut/
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representation and portrayal  
on television.

Thresholds and redacted data
Data is redacted in Diamond reports 
where the number of contributions 
or individuals linked to that data does 
not meet our minimum threshold. This 
threshold is 5 for personal data, and 
10 for special category data (previously 
referred to as sensitive personal data). 
Even though gender identity is not 
categorised legally as special category 
data, we consider it as such because we 
recognise this data may be particularly 
sensitive for some people.

Due to these thresholds, data is 
redacted for gender identity off-
screen. However, it is also important 
to note that a redacted figure does 
not necessarily equate to a low 
percentage, especially where the 
overall amount of data involved is low. 
In the future, we hope that we will 
have a greater volume of data to be 
able to provide more detailed analysis 
across as many roles, genres and 
protected characteristics as possible.

Where sample sizes are lower  
than 200, this is clearly indicated  
in the report. 

References and  
comparative statistics 
We are focused on generating and 
presenting data that helps us to 
answer the two Diamond questions: 

• Does the workforce on UK 
productions, both on and off-
screen, reflect the diversity of 
the UK population? (We do this 
through the collecting and analysis 
of Actual data.)

• Are audiences seeing themselves 
reflected on-screen? (Collecting 
data on the perceived diversity of 
people and characters on TV shows 
helps us to answer this question).

The national benchmarks used in 
this report are the same as those 
used in the First Cut report. For 
comparison with on-screen data we 
use UK population estimates as our 
benchmark because people of all ages 
appear on-screen and not all people 
on-screen are paid professionals. 
For off-screen data, we use UK 
workforce estimates as a benchmark 
for comparison, as it is likely that the 
majority of those working off-screen 
are of workforce age.

Transparency 
CDN are committed to the transparent 
reporting of Diamond data. We intend 
to publish the data we have access to, 
where we have sufficient volumes to 
do so. Diamond is a ‘black box’ system 
and requires us to commission bespoke 
reports in order for us to extract the 
data. The system was built in this 
way to ensure maximum security and 
support a consistent approach across 
Diamond partners to the collection, 
generation and analysis of data. In 
Appendix 1 of this report we provide a 
full set of data tables for the Second Cut.

Long-term monitoring 
Diamond is a live system. Due to the 
data being linked to transmission 
dates and dependent on production 
paperwork being signed off by 
broadcasters, it can take time for data 
within a reporting period to become 
complete. This is why we updated the 
First Cut report in May 2018, so that 
we could share the increased amount 
of data that had become available to us 
since producing the First Cut. We intend 
to provide updates (where possible) to 
ensure people can access data sets that 
are as complete as possible.

http://creativediversitynetwork.com/diamond/the-first-cut/
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CDN AND DIAMOND:  
NEXT STEPS
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Reporting and development
CDN will continue to work with 
broadcasters to undertake more 
detailed analysis of Diamond data, 
working also with academic partners to 
build a robust research framework and 
to align Diamond with other relevant 
research and evidence gathering 
taking place in the sector, the creative 
industries and beyond.

We will undertake bespoke analysis 
of Perceived data in the context of 
Actual data to give us a more nuanced 
understanding of representation 
and portrayal on-screen for different 
protected characteristic groups. 
We will also undertake secondary 
analysis of the sub-groups within each 
protected characteristic to understand 
any differences that might sit behind 
the headline figures.

CDN will continue to work with 
Diamond broadcasters and our 
software providers to develop our 
access to data to support more 
detailed understanding of the diversity 
of individual role types at an industry 
level, as well as intersectional analysis. 

Participation and response rates
CDN and Diamond broadcasters will 
work with production companies and 
engage industry partners to encourage 
as many people as possible to complete 
their Diamond diversity form. We will 
work with unions, guilds and others in 
the sector —including Triforce Creative 
Network/DANDI — to reach out to the 
production industry. In particular we 
are keen to reach the high proportion 
of freelancers working in the industry 
to increase overall awareness and 
understanding of Diamond, and to 
identify and address barriers  
to participation.

Doubling Disability
Our academic partner — CAMEo 
Research Institute at the University 
of Leicester — will be working with us 
to deliver CDN’s Doubling Disability 
project. This includes supporting us 
to use Diamond to track the broader 
impacts that Doubling Disability has  
on the industry. More information 
about this project can be found here.

Collaboration
Early next year we will host ‘Diamond 
XChange’. We will invite people from 
across the industry, the world of 
technology and data, academics and 
thought leaders to come together 
to have new diversity conversations 
provoked by Diamond data, with 
a focus on prioritising actions and 
monitoring impacts through Diamond.

CDN will collaborate with partners 
who have access to diversity and 
industry data, to look at ways we might 
collaborate or integrate evidence and 
findings to build a bigger picture about 
diversity in the sector.

http://creativediversitynetwork.com/doubling-disability/
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APPENDIX
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Appendix 1: Diamond: the Second Cut full data set
 
 
Headlines

TABLE 1 NUMBER OF INDIVIDUALS 
AND CONTRIBUTIONS (FIRST CUT 
AND SECOND CUT) 

Number of Contributions Number of Individuals

On Off Perceived On Off

the First Cut 20,244 60,560 228,894 n/a n/a

the First Cut (update) 25,539 75,976 264,960 3,855 3,470

the Second Cut 107,021 274,432 771,643 11,251 7,582

TABLE 2.1 DISCLOSURE RATES % Year 1 the Second Cut

Gender 99.1 98.9

Gender identity 99.4 99.3

Age 90.1 89.3

Ethnic origin 98.1 98.1

Sexual orientation 97.3 97.3

Disability 97.6 97.5

Overall disclosure  
(of at least one characteristic)

99.3 99.2

TABLE 2.2: OPT-OUT AND RESPONSE RATES % the Second Cut

Response rate 25.2

Opt-out rate 6.7

No response 68.1

TABLE 2.3 RESPONSE RATES BY GENRE  
Arts Children's Comedy

Current  
Affairs Drama Education Entertainment Factual

Factual  
Entertainment Leisure Music Religion

% RESPONSE RATES 27.1 28.8 25.9 26.7 27.3 28.9 25 25.2 26 26.9 13.1 26.5

Data in this report was generated on 7 November 2018 
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TABLE 3 HEADLINE DIVERSITY DATA (ON AND OFF-SCREEN: CONTRIBUTIONS AND INDIVIDUALS)

On-screen Off-screen

% of TV contributions % of individuals % of TV contributions % of individuals

Protected characteristics:

Gender Female 53.3 52.5 54.3 54.5

Gender identity Transgender 0.5 0.7 R R

Age 50+ 23 29.9 19.5 18.5

Ethnic origin BAME 23.2 17.5 11.6 12.8

Sexual orientation LGB 11.6 11.1 13.3 12.1

Disability Disabled 7.4 8 5.5 5.0

Number 107,021 11,251 274,432 7,582

TABLE 4 HEADLINE PERCEIVED DATA (FIRST CUT, SECOND CUT)

Protected characteristics: % Year 1 % the Second Cut

Gender Female 46.2 47.4

Gender identity Transgender 0.1 0.2

Age 50+ 23.2 21.4

Ethnic origin BAME 16.4 17.5

Sexual orientation LGB 7.5 7.5

Disability Disabled 2.9 3.7

Number 264,960 753,257
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TABLE 5 ON-SCREEN DIVERSITY (% OF CONTRIBUTIONS)

Arts Children's Comedy Current  
Affairs

Drama Education Entertainment Factual Factual  
Entertainment

Leisure Music Religion

Female 51.6 59.7 47.5 50.7 52.4 64.6 45.7 55.4 49.6 58.6 45.5 42.2

Transgender R 0.6 R 0.5 0.5 R 0.4 0.9 0.5 0.2 R R

50 and over 37.7 8.7 29.4 16.8 15.9 10.9 37.2 26.1 17.7 36.4 27.3 33.4

BAME 27.5 38.7 16.3 17.8 26.5 28.6 18.4 15 20.7 14 28.6 43.3

Disabled 9.3 6.2 5.6 8.8 6 7.2 9 7.9 6.5 9.3 22.7 10.3

LGB 15 11.4 8.5 7.1 12 9.3 10.9 9.8 16.7 10.4 R 7.6

Total number 441 23,028 1,776 4,236 11,780 1,388 20,162 19,037 15,849 8,888 <200 366

TABLE 6 ON-SCREEN DIVERSITY (% OF INDIVIDUALS)25 

Arts Children's Comedy Current  
Affairs

Drama Education Entertainment Factual Factual  
Entertainment

Leisure Music Religion

Female 51.1 60.7 48.6 53.8 50.8 61.4 53.8 49.9 52.7 52 51.4 54.6

Transgender R R R R R R 0.8 0.1 R R R R

50 and over 37.7 12.1 28.2 25.1 25.8 11.4 27.5 34.7 26.2 44.7 32.3 37.8

BAME 27.9 26.3 24.3 20.9 25.8 26.9 16.5 12.9 16.4 11.8 29.7 34.6

Disabled 9.4 6.9 6.8 8 5.1 R 7.5 10.2 6.4 7.2 R 8.8

LGB 17.4 6.8 10.1 11.5 11.8 12.1 12 10.3 12.5 9.7 R 11.7

Total number <200 894 350 543 899 <200 2,277 3,318 1,627 1,137 <200 <200

25 A single individual may be counted in more than one column in the ‘individual’ data tables if they have appeared in 
programmes from more than one genre during the reporting period.

There is no analysis 
in this report relating 
to Actual Data for 
Arts, Education, Music 
and Religion due to 
lower sample sizes. 
Data is presented for 
information only. 
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TABLE 7 OFF-SCREEN DIVERSITY (% CONTRIBUTIONS)

Arts Children's Comedy Current  
Affairs

Drama Education Entertainment Factual Factual  
Entertainment

Leisure Music Religion

Female 55.2 55.1 46.4 55.8 54.5 61 52.1 57.4 53.1 51.8 55.2 57.1

Transgender R R R R R R R R R R R R

50 and over 31.4 22.1 31 10.6 41.9 11.4 19.2 16.5 11.9 18.8 42.6 57.9

BAME 10.6 11.9 7.7 19.3 8.1 22 12.1 8 14.5 9.8 20.5 19.5

Disabled 2.1 6.5 3.6 8.6 6.8 2.2 5.1 3.5 6.8 4.5 7.3 5.4

LGB 11 10.5 10 11.9 13.9 11.9 15 13.3 15 16.5 6 7.2

Total number 1,719 53,491 7,540 21,889 18,766 1,215 52,002 56,851 36,164 23,176 596 1,023

TABLE 8 OFF-SCREEN DIVERSITY (% INDIVIDUALS)26 

Arts Children's Comedy Current  
Affairs

Drama Education Entertainment Factual Factual 
Entertainment

Leisure Music Religion

Female 56.9 53.6 49.8 54.4 49.4 56.5 54.3 54.7 54.1 51 60.4 50.7

Transgender R R R R R R R R R R R R

50 and over 27.8 19.7 25 16.3 34.8 16.1 15.5 17.9 14.3 17.4 25.8 41.1

BAME 10.9 11.7 9.2 15.6 9.1 17.8 14.8 11.5 15.4 12.4 16 9.6

Disabled 3.2 5.6 3.1 5.8 3.9 R 3.9 5.1 4.9 5.5 R R

LGB 11.4 10.7 10.5 11.5 11 12.8 13.2 11.5 12.1 15.3 R 12.4

Total number 415 771 497 720 787 <200 1160 2604 1349 811 <200 <200

26 A single individual may be counted in more than one column in the ‘individual’ data tables if they have 
appeared in programmes across different genres.
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TABLE 9 ON-SCREEN DIVERSITY (PERCEIVED % ON SCREEN CONTRIBUTIONS)

Arts Children's Comedy Current  
Affairs

Drama Education Entertainment Factual Factual  
Entertainment

Leisure Music Religion

Female 35.5 51.4 39.9 42.7 50.5 49.1 47.8 46.4 46.1 48 34.4 40.5

Trans R 0.1 R 0.2 0.3 0.2 0.1 0.3 0.1 0.1 R R

50 and over 42.2 3.9 26.6 25 20.4 9.2 22.8 25.1 21.6 30.5 21.1 28.7

BAME 18.3 35.5 16.1 15.9 13.4 22.6 18.5 13.2 16.6 11 23.8 41.8

Disabled 2.1 10.1 2.2 3 7.9 2.4 1.3 2.5 2 1.3 3.6 2.3

LGB 7.5 2.5 5.7 5.9 10.3 6.8 7.1 6.5 9.6 4.7 12.3 R

Total number 7,775 110,261 15,042 46,771 86,838 12,947 119,121 188,929 109,991 67,156 3,206 3,397

TABLE 10 SENIOR ROLES/COMMISSIONING CONTRIBUTIONS %

 Commissioning Senior roles
All off-screen 
contributions

Gender Female 60.3 48.7 54.3

Gender identity Transgender R 0 0.1

Age 50+ 26.9 29.3 19.5

Ethnic origin BAME 12.5 9.6 11.6

Sexual orientation LGB 15.6 14.1 13.3

Disability Disabled 3.8 5.5 5.5

Total number 20,147 95,810 274,432

TABLE 11 SENIOR ROLES/COMMISSIONING INDIVIDUALS %

Commissioning Senior roles
All off-screen 
roles

Gender Female 61.4 48.1 54.5

Gender identity Transgender Redacted Redacted R

Age 50+ 21.5 25.2 18.6

Ethnic origin BAME 16.4 11 12.8

Sexual orientation LGB 11 12.6 12.1

Disability Disabled 8 4.2 5

Total number <200 2,358 7,896
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TABLE 12 SCRIPTED AND NON-SCRIPTED ROLES % CONTRIBUTIONS AND INDIVIDUALS: ON-SCREEN ONLY 

Contributions Individuals Perceived

 All scripted roles All non-scripted roles All scripted roles All non-scripted roles All scripted roles All non-scripted roles

Gender Female 57 52 51.9 52.7 49.9 46.7 

Gender identity Transgender 0.3 0.6 R 0.8 0.2 0.2 

Age 50+ 13.5 25.7 22.8 30.9 16.4 22.7 

Ethnic origin BAME 36.4 18.8 27.4 16.2 22.7 16.4 

Sexual orientation LGB 13.9 11 11.7 11.1 9.1 7.1 

Disability Disabled 6.2 7.9 5.2 8.2 7.9 2.6 

Total number 27,233 79,788 1,662 10,301 147,266 624,377
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Appendix 2: 

DIAMOND DIVERSITY  
SELF-DECLARATION FORM (DSF)

Category Options (Actual) 

Gender What is your gender?

 Male     Female     Other (e.g. Intersex, non-binary) 
Date of Birth 
 
[Note: Link 
between Age and 
Sexual orientation; 
the latter not to 
be displayed for 
under-18s] 

What is your date of birth?  

Date of birth   D D / M M / Y Y Y Y  
The following alert will be displayed if the participant is under 18 based on the age entered and the 
‘Parent or Guardian’ tick box has not been ticked: “The participant is under 18.  This form must be 
completed by a parent or guardian. The parent or guardian tick box above must be ticked. [BR_84]. ” 
The form cannot be submitted if the contributor is under 18 and the parent or guardian tick box has 
not been ticked [BR_84a]

Gender identity Is your gender identity the same as the gender you were assigned at birth? 
 

 Yes     No  
This question will not be displayed if:
1) Date of birth has been entered and the contributor is under 13 years old OR
2) The individual has selected ‘Do not wish to disclose’ for Age  

and the parent/guardian tick box has been selected.
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Appendix 2: 

DIAMOND DIVERSITY  
SELF-DECLARATION FORM (DSF)

Category Options (Actual) 

Ethnic origin How would you describe your ethnic origin?

White

 English / Welsh / Scottish / Northern Irish / British     Irish

 Gypsy or Irish Traveller     Central and Eastern European 

 Other White background
Mixed / Multiple ethnic groups

 White and Black Caribbean     White and Black African

 White and Asian     Any other Mixed / Multiple ethnic background
East Asian / East Asian British  
(including South East Asian / South East Asian British)

 Chinese      Any other East Asian background
South Asian / South Asian British

 Indian      Pakistani      Bangladeshi      Any other South Asian background 
Black / African / Caribbean / Black British 

 African     Caribbean     Any other Black / African/ Caribbean background

Other ethnic group

 Arab     Any other ethnic group
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Appendix 2: 

DIAMOND DIVERSITY  
SELF-DECLARATION FORM (DSF)

Category Options (Actual) 

Sexual 
orientation

How would you describe your sexual orientation?’

 Heterosexual / straight    Gay man     Gay woman / lesbian   

 Bisexual    Other  

This question will not be displayed if:
1) Date of birth has been entered and the contributor is under 13 years old OR

2) The individual has selected ‘Do not wish to disclose’ for Age  
and the parent/guardian tick box has been selected.
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Appendix 2: 

DIAMOND DIVERSITY  
SELF-DECLARATION FORM (DSF)

Category Options (Actual) 

Disability 

NB More than  
one disability can 
be selected

Under the Equality Act (2010), a disability is defined as any long-term impairment which has a substantial 
adverse effect on your ability to carry out day-to-day activities. Examples include conditions which affect your 
learning, mobility, physical coordination, mental health, speech, hearing or eyesight, as well as conditions such as 
diabetes and
epilepsy which may normally be controlled via medication.

Within the definition of the Equality Act, do you consider you have a disability?

 Yes     No  

If ‘Yes’ ask: Please select which categories of disability apply to you:

  Deaf or hard of hearing 

  Blind or visually impaired

  Musculo-skeletal (including coordination, dexterity, mobility, wheelchair-user) 

  Mental health (including serious depression, bipolarity)

  Learning and cognitive disabilities (including dyslexia, Down’s Syndrome, autism)

  Long term illness or condition

  Other (including physical or mental conditions such as diabetes, 
      epilepsy, arthritis, asthmas, speech impairments, facial disfigurement)

Additional 
options for each 
category

Prefer not to disclose (when contributors have completed a Diversity Monitoring Form but chosen not to 
disclose this information)

*Selecting ‘Prefer not to disclose’ will replace possible answers with the text “Chose not to disclose”.   
Un-ticking ‘Prefer not to disclose’ will result in the questions re-appearing.*
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Creative Diversity Network is a not-for-profit 
membership organisation founded by the  
major UK broadcasters — BBC, ITV, Channel 4, 
Viacom/C5, Sky — S4C, BAFTA, ITN, Turner 
Broadcasting, Pact, ScreenSkills and Media Trust. 
Since 2015 the organisation has been led by an 
independent executive team seeking to ensure that 
the UK television industry delivers in and around 
diversity. The core aims of the organisation are to 
work with its members and the wider industry to 
redress under-representation of identified groups in 
the UK television industry. 

www.creativediversitynetwork.com

@tweetCDN

#IEndorseDiamond  #progressindiversity

http://www.creativediversitynetwork.com
https://twitter.com/tweetCDN?lang=en
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